
Update on Redevelopment in Wheaton,
and the Future 2010 Census
The October 27 mixer at the Wheaton Regional Library 
featured a discussion about redevelopment in Wheaton with
Gary Stith, Deputy Director for Planning and Special Projects,
Mont. County Dept. of General Services. The second speaker
was Nesreen Khashan, Partnership Specialist from the US
Census Bureau, who tied economic growth to the Census.

Gary Stith said that planners and developers judge Wheaton to
be a strong residential market. The MetroPointe apartments
and nearby luxury townhomes are almost completely filled.

More residents should
bring more development
so growth can occur.

Developer Patriot
Realty plans to redo
the Wheaton Safeway.
Their proposal would
put 500 apartments
above a new grocery

store at Georgia Ave. and Reedie Dr. in a 14-story apartment
complex designed by Baltimore firm Hord Coplan Macht. It
is similar to Safeway’s City Vista project – a remodeled
Safeway and underground parking garage below high-rise
apartments on the corner of 5th and K Streets in NW D.C.

The Safeway project could change people’s perception of what
Wheaton can be and redefine the area as a prosperous urban
destination. The only other mixed-use project proposed in

Wheaton is Avalon
Bay’s four-story
apartment complex on
the corner of Georgia
and Blueridge
Avenues. Patriot
Realty would be one
of the first developers

to employ the optional-method development process in
Wheaton which allows greater densities in exchange for a 
project plan that provides significant public amenities.

The tallest building now in Wheaton is the 10-story Westfield
Wheaton North office building at University Blvd and Veirs
Mill Road. Increasing density near Wheaton’s Metro station is
one of the key goals of the town’s redevelopment and the coun-
ty’s smart-growth policy.

On September 23 Laura-Leigh Palmer of a.s.a.p. graphics
(www.asapgraphics.com) summarized E-mail marketing best
practices, and presented a “Constant
Contact” orientation/educational event 
for small businesses.

Participants learned how to use e-mail 
marketing to grow and retain customers,
communicate effectively, and reinforce or
enhance a brand.

The session was hosted and catered by the
Kensington Volunteer Fire Department (visit www.kvfd.org
301-929-8000) and held at Kensington Station 5 at
Connecticut Avenue and Plyers Mill Road.

E-mail marketing is:
- A form of direct marketing which uses electronic mail as a
means of communicating commercial or fundraising messages
to an audience
- Every e-mail sent to a potential or current customer could 
be considered e-mail marketing

Direct marketing’s 2 characteristics:
1. Attempts to send its messages directly to consumers,
without the use of intervening media – usually unsolicited 
2. Focused on driving a specific “call-to-action”

Reasons to send marketing e-mails:
- To enhance the relationship of a merchant with its current or
previous customers and to encourage customer loyalty and
repeat business
- To acquire new customers or convince current customers to
purchase something immediately
- To add advertisements sent by other companies to their 
customers
- To market your website – a cost effective way to promote
your business
- To stay on your customers’ radar

E-mail marketing value
- Create a powerful email marketing campaign by offering
high value content to people excited to hear from you
- E-newsletter with content specific subject materials
- Event announcements for things they want to attend
- Combine with other forms of marketing like snail mail
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E-mail Marketing Practices 
and Constant Contact
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Execut ive  Commit tee
P R E S I D E N T

Moshe Briel, Moshe Briel Associates
LLC  301-801-1972

1 S T V I C E - P R E S I D E N T

Eddie Velasquez, DeJaBel Café  
301-946-0020

2 N D V I C E - P R E S I D E N T

Sean Chrysostom, Chevy Chase Bank
301-942-5166

S E C R E TA R Y

Kristen Wright, St. Luke’s House, Inc.
301-896-4432

T R E A S U R E R

Larry White, First Baptist Church of
Wheaton  301-949-6585

S E R G E A N T- A T- A R M S

Kenneth Nelson, Mont. Coll. Workforce
Development & Cont. Ed. 240-567-3991

E X - P R E S I D E N T

Tim Wiens, Jubilee Association of
Maryland 301-949-8628 x105

Direc tors
Gerald Aldridge, MontgomeryWorks
301-929-6880

Sabrina Goris, Westfield Wheaton  
301-942-3200

Marcia Jacques, Evergreen School  
301-942-5979

Michael Kelley, Kens. Volunteer Fire
Department  301-929-8000

Kalimah Matthews, Signal Financial
FCU  301-933-9100 x287

Alejandro Mendoza, Mendoza &
Company, Inc. 301-942-1770

James Onder, Onder Communication
Group  301-367-7023

Laura-Leigh Palmer, a.s.a.p. graphics
301-942-1121

Ellen Riger, EllenOriginals 301-946-7141

Duane Rollins, 1894 Restaurant and
Tavern  301-962-1894

Kathleen Thompson, Jerry Thompson
Associates  301-565-8000

Harold Weinberg, Miles Realty Co.
301-933-6161

Ex-Off i c io  D i rec tors
Natalie Cantor, Mid-County Services
Center  240-777-8100

Comdr Nancy Demme, Mont. Co. Police
– 4th Dist. 240-773-5515

Comdr Russell Hamill, Mont. Co. Police
– 2nd Dist. 301-652-9200

Manuel Hidalgo, LEDC - DC Office
202-588-5102

Pete McGinnity Wheaton
Redevelopment Program 240-777-8126

Administrator& Newsletter Editor
Vicky Surles  301-949-0080

E-mail Marketing with Constant Contact
Continued from page 1
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Director’s Open House – If You
Are in The Area, Please Stop By!

Constant Contact:
- Allows you to track effectiveness of your
email
- Detailed reports on the activity you had
for a particular campaign
- How many people opening
- Lets you track the negatives: messages
blocked; bounced emails

Bad news:
- Most e-mails do not get read – very easy
to ignore emails or “save them” to read
later
- Most e-mails do not get forwarded or
seen by anyone other than the receiver

Helpful ideas:
- Evaluate the effectiveness of your emails
and change accordingly, change subject
line or send on a different day
- Send more than once to those who did
not open it the first time
- Make sure people can opt out
- Advertise your website on your email
- Add an opt-in form to your website (and
blog) to increase membership to your
email list; Constant Contact provides this.

Thurs, Nov. 19 from 9:00 to 10:30 am

Any questions, concerns and comments
about local issues?  Ready to discuss
them?

Stop by and chat with Natalie Cantor,
Director of the Mid-County Regional
Services Center (2424 Reedie Drive,
Wheaton, MD 20902)

2

Downtown Wheaton Flea Market
9:00 am to  3 :00 pm

Sunday, November 22 and 29

Featuring vendors selling antiques,
collectibles, jewelry, clothing, handmade
soaps & lotions, crafts, handbags, toys,
silver and more. Free Admission.

In the Wheaton Triangle (corner of
Reedie Drive & Grandview Ave), one
block north of Wheaton Metro station.
For information or vendor application,
visit www.wheatonmd.org 
call 301-649-1915 or 
e-mail Ljohnsonshows@aol.com.

Driving Your Business into the Future: The 
Importance of Gathering Correct Demographics
Continued from page 1

Taken every ten years, the census affects 
political representation – districts can gain or
lose Congressional representation based on
census data – and directs the allocation of 
billions of dollars in government funding.
The first census was taken in 1790 by 
U.S. marshals on horseback, and counted 
3.9 million people. The Census 2000 
counted more than 281 million people.

The 2010 Census questionnaire asks only a few simple questions of each person – name,
relationship, gender, age and date of birth, race, and whether the respondent owns or
rents their home.

Every year, more than $300 billion in federal funds is awarded to states and communities
based on census data. That’s more than $3 trillion over a decade. Census information
helps determine locations for schools, roads, hospitals, child care and senior citizen cen-
ters. Businesses use census data to locate supermarkets, shopping centers, new housing,
and other facilities. For more information, visit www.census.gov/2010census.
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Ted Robinson’s Insurance Agency
(301-728-4947)
and “Guard-A-Kid”
have relocated to:
2401 Blueridge Avenue, Suite 401
Wheaton, MD 20902



Spotlight on New Member

Letterforms Typography & Graphic Design

TH A N K YO U T O TH ES E ME M B ER RE N EWA L S!

Accountants
Mendoza & Company, Inc.
Alejandro Mendoza
301-962-1700
www.mcaccountants.com

Automobile Dealers
Lindsay Ford of Wheaton
Mark Law
301-949-4060
www.elindsayford.com

Churches
Warner Memorial Presbyterian 

Church
Pastor Kirby Lawrence Hill
301-949-2900
www.warnermemorial.org

Computer Consultants
Smart Computer Company
Seth Katz
301-946-2744

Garage Door Services
Garage Door Services
Ed Billhimer
301-608-9444
www.garagedoorservicesbyed.com

Police Department
Montgomery County Police Ð 

2nd District
Cmdr. Russell Hamill
301-652-9200
www.montgomerycountymd.gov/poltmpl.asp

Police Department
Montgomery County Police Ð 

4th District
Cmdr. Nancy Demme
240-773-5515
www.montgomerycountymd.gov/poltmpl.asp

Mortgages
Residential Mortgage Specialist
Maureen Carrington
301-651-3257
www.TheRefiLady.com

Martial Arts Instruction
Black Belt Martial Arts Center
Sheeba & Robert Lee
301-946-5425
www.bbmac.com
Rescue Squad/Emergency 

Medical
Wheaton Volunteer Rescue 

Squad
Deputy Chief Steve Sobolewski
301-949-4044
www.wvrs.org
Restaurants
Royal Mile Pub
Mike Moore
301-946-4511
www.royalmilepub.com

Entertainment/Storytelling
Giraffe ÔNÕ Ant Productions
Elizabeth Forbes Wallace
7516 Holly Avenue
Takoma Park, MD 20912
301-404-2678
elizabeth@StarryTelling.com
www.StarryTelling.com

W E LC O M E T O O U R N E W M E M B E R !

Just as a letterform in the traditional sense gives shape
to an individual unit of language, so Letterforms
Typography & Graphic Design gives shape to the ideas
and messages that their clients bring in for graphic
interpretation.

The owner and creative director of Letterforms,
L. Jeannette Feldner, found that her artistic bent in
childhood combined with a workplace talent for fast,
accurate keyboarding and led her to a career in 
typesetting and graphic design.

Letterforms began in 1983, when Jeannette set up 
shop to provide typesetting services on a Compugraphic
EditWriter, translating clients’ handwritten or typed
copy into sheets of typeset copy, and selling the 
product to graphic designers and illustrators.

Jeannette carried a fascination with how blocks of 
words arranged in a page layout to fit with and 
around graphic elements could strongly influence not
just the appearance of a document, but also its ease 
of use and understanding by readers. Her interest in 
the interaction among type, graphics, and color, led 
her to take Letterforms from typesetting alone to 
the graphic layout design and production business 
that it is today.

As one client commented in evaluating Letterforms’
services, “ . . . Jeannette has applied her expertise to
making sense of the most daunting layout challenges,
both online and off. She works closely with others on
[our] team, translating ideas into reality on the page.”

For help with your next design or production project,
please contact:

Jeannette Feldner
Letterforms Typography & Graphic Design
11811 Ivanhoe Street
Wheaton, MD 20902

301-942-9186
301-942-4387 fax

lj.feldner@verizon
www.letterformsdesign.com
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at The Kensington Town Center
3710 Mitchell Street, Kensington, MD 20895

DECEMBER3 Ð 13, 2009

Traditional British “Panto”
Directed by Danny Brogan and Produced by Kim Newball

Pantomime takes a childhood fairy tale or story and delivers
a hilarious entertainment suitable for children and adults.
The “Dame” is always played by a man, and the Principal
Boy – usually the hero – is traditionally played by a woman.

For ticket information, visit: www.britishplayers.org

ÒPANTOMIME (M OTHER GOOSE )Ó
Presented by

The British Players


