Wheaton & Kensington Chamber of Commerce

Social Media Policy

The Wheaton & Kensington Chamber of Commerce recognizes that social media sites like Facebook, Twitter, LinkedIn, and YouTube have become important and influential communication channels for both our business and local community.

The Wheaton & Kensington Chamber participates in social media to:

1. Stay in contact with our membership

2. Establish new relationships with potential new members and local businesses

3. Establish our credibility and build our professional reputation

4. Build trust

5. Share timely information

6. Connect with thought-leaders and learn about new tools and trends

7. Stay informed with what others are saying about key issues and news

To assist in posting content and managing these sites, the Chamber has developed policies and guidelines for official and personal use of social media.  These policies and guidelines apply to Chamber volunteers and staff.

General Guidelines

1) The purpose of using these communication channels on behalf of the WK Chamber of Commerce is to support the Chamber’s mission, goals, programs, and sanctioned efforts, including Chamber news, information and content.

2) When using an officially recognized social media channel, assume at all times that you are representing the WK Chamber of Commerce.

3) Confidential or proprietary Chamber information or similar information of third parties, who have shared such information with you on behalf of the WK Chamber of Commerce, should not be shared publicly on these social media channels.

4) The WK Chamber of Commerce’s main social media accounts may choose to post Chamber-related social media content generated by staff, board members, volunteers and/or Chamber membership.

5) Please refrain from reporting, speculating, discussing or giving any opinions on Chamber topics or personalities that could be considered sensitive, confidential or disparaging.  In posts, avoid discussing or speculating on internal policies or operations.

6) While WK Chamber social media may become a forum for political issues, it should not be used to disparage or support a political figure or candidate for public office, or express political views.

7) A healthy dialog with constructive criticism can be useful, but refrain from engaging in dialogue that could disparage the Chamber, membership, or critics.

8) WK Chamber of Commerce logos and/or visual identity cannot be used for personal social media without Chamber permission.

9) If you have any doubt about posting content on these social media sites, please consult the Chamber Administrator, Chamber President and/or Membership/Publicity Committee.

10) Due to the evolving nature of social media, these policies and guidelines are subject to revision by the  Membership/Publicity Committee.

11) This policy will be posted on the WK Chamber website.

Adopted by the WKCC Membership/Publicity Committee

Date: May 13, 2014

